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Working together tightly, like the fit of a fresh glove out of the box, UnderPar and Saint Street
collaborate with golf properties to create digital marketing programs with a focus on developing
monetizable marketing databases. Simply put: their combined resources help each golf course they
work with to grow their own database and optimize the money they directly make from it.
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https://partnerwithunderpar.com/pricelooper-direct/


1. Grow your database!
2. Become a smart email marketer
3. Work toward increasing the 

average TSPR for your course

Average UnderPar Partner Projected One-Year Growth Potential

LEARN MORE >
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https://partnerwithunderpar.com/annual-value-per-email-calculator/


No two golf properties are alike. And because of that, we never recommend cookie-cutter solutions 
to the properties we work with. We’re committed to helping each of our partners grow and maximize 
the value of their database while generating brand awareness in and out of market. 

Sample Services and Solutions We Provide Our Course Partners
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Tier Level: II
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The quickest way to grow your database is to facilitate a series 
of well-run, strategic enter-to-win promotions.
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https://www.underpar.com/monarch-tijeras
https://www.underpar.com/goodwood
https://www.underpar.com/leafs-classic
https://www.underpar.com/titleist
https://www.underpar.com/mystery
https://www.underpar.com/gift-cert-giveaway
https://www.underpar.com/waste-management
https://www.underpar.com/riviera
https://www.underpar.com/phattest-trip


Example 1 (Entry-Level)
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Example 3 (Mid-Level)
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Example 4 (Pro-Level)
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Example 2 (Mid-Level)
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These are not packages, just examples to help provide context around pricing and ROI. We 
create programs for clients based on their goals, timelines and budgets.

*The estimated revenue is forecast using our proprietary formula featured on slide 5 of this deck. During our initial planning session together we would 
establish a specific estimate based on your property’s average total spend per round, current size of database, and other factors particular to your property.    8



Three Ways of Paying for Services 

We will work with you to ramp up your program as quickly as possible so you will begin 
to see a return on your investment within the first few months. 
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http://www.underpar.com/
https://partnerwithunderpar.com/pricelooper-direct/
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